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• The “Who cares?” reality 
• The UX foundation
• The possibilities, but …
• The 4 uglies that kill UX
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A website as a tangible product, not a cloud.
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A website is a gift to a user designed to deliver exactly 
what he/she wants, in a way that he/she wants it. 

WordPress gives us the tools 
to create the gift, deliver it, and 
get the reaction we want or 
expect:

Sales, Brand Awareness, Info

Who cares?
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How my website makes ME feel, doesn’t matter.

How my website makes MY USER feel matters. 

Who cares?
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UX = How a user feels, thinks, or reacts in 
regard to each website interaction. 

Who cares?
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Who cares?
As a user, how would you feel, think, or react …
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The foundation

The heart of UX is the user. 
1. Who is the user?
2. More than one user type? 
3. What do users want?
4. How can I meet their needs?
5. What value do I provide?

Establish personae
• A persona is a representation of 

a type of website user. 
• Personae answer the question, 

“Who are we designing for?”
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The foundation

Themes and UX
To begin design, select a theme that works to meet the 
needs of the personae. 
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The foundation

Choosing a theme that works
Website theme checklist

q Make a list of structural requirements to meet user needs

q Make sure the theme is responsive (mobile interface)

q Establish a color palette – RGB, Web Ex: #FFFF00 (Yellow)

q Choose a theme with easy to read fonts

q Remember white space is your friend

q Assess image and asset quality 
q If you think, “I like this theme, but …” 

choose a different theme.
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The foundation

Less is more

Don’t add 
functionality 
that won’t be 
used or adds 
extra work to 
maintain.
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The possibilities

Customizing with caution
If you find you decide to customize your theme to best meet the user’s need, 
then plan to customize globally. Unique customizations cause the site to be 
inconsistent and confusing to user. 



20 August 2019 CassidyCommunications.com 13

The 4 uglies

“It’s works, but it’s ugly”
Focusing on user interactions
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Avoiding the 4 uglies: Ow or wow!

User interaction: Visceral
The user’s “gut” feeling

When we have 
emotional reactions, 
we engage better, 
learn better, and 
remember better.

q Edgy
q Sexy
q Unprofessional
q Sleek
q Clean
q Pop
q Dated
q Fun

“If we’re conscious of what the visceral reaction might be, we can plan to help 
our [users] “feel” a certain way about our information before they even begin 
reading or engaging with it."

Copyright © 2019 The Visual Communication Guy: Designing Information to Engage, Educate, and Inspire People

https://thevisualcommunicationguy.com/
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The 4 uglies: You or User  

User interaction: Visual 
“Where do I go from here?”

When we know where to 
look first, second, third 
… visual progression 
guides the users 
through the design.

q Page placement
q Size
q Weight
q Contrast
q Continuance
q Lines
q Proximity

Visual hierarchy creates order and visually appealing design for both mobile 
and traditional sites. It ensures a comfortable and enjoyable UX, and shouldn’t 
be neglected.
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The 4 uglies: Ahhhh or Awwwww

User interaction: Behavior 
“Finding the way”

To design the best 
possible user flow, 
you need to 
understand the user
journey.

q Not intuitive
q Hard to navigate
q Impersonal
q Search
q Requiring into

User journeys uncover the key user pain points, touch points, emotions and 
positive and negative experiences while users are engaged. User flow maps 
the actual steps a user takes to complete a task.
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The 4 uglies: Ahhhh or Awwwww
User flow
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The 4 uglies: On Point or En Pointe

User interaction: Content
“This makes sense”

Content must add 
value. Readers are 
drawn to content that’s 
personal and benefits 
them.

q Concise
q Clear
q Active
q Correct
q Consistent Voice
q Grammar
q Spelling

Visual hierarchy creates order and visually appealing design for both mobile 
and traditional sites. It ensures a comfortable and enjoyable UX, and shouldn’t 
be neglected.
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On Point Web Design With The User In Mind

Attention to UX makes a website a gift to a user 
designed to deliver exactly what he/she wants, 
in a way that he/she wants it. 


